
 

 

13. Compliance and enforcement at point-of-sale and in media 
Thursday, 19 March 2015, 12:45-13:45 

 

Track: TAPS  
 

Chair: Compaoré Maxime (Norway)        Poster Area Hall 6 

 
 
PD-741-19  Youth actions against tobacco advertisement in Georgia 

 M Bakhturidze, D Bakhturidze (Georgia)  
 
PD-742-19  Widespread violations of point of sale advertising in Mumbai, India 

M Rose, D Chadha, T Bhutia (India)  
 
PD-743-19  Using community festivals to strengthen implementation of the ban on tobacco surrogate advertising 

D Chadha, R Kadam, J Tambe, M Rose (India)  
PD-744-19  Tobacco industry interference in India: games the industry plays 

B Mathew (India)  
 
PD-745-19  Tobacco advertisements, promotion and sponsorships in India: tobacco industry continues to play 

deceitful games in India 
R Thakur, A Mangla, B Mathew (India)  

 
PD-746-19  Young adults in situ exposition to tobacco advertising and promotion in Switzerland: a proxy 

observational study 
H Kuendig, F Ebneter, A Azzola, M Canevascini (Switzerland)  

 
PD-747-19  Training teams to conduct a TAPS compliance assessment: lessons from Brazil and China 

D Borzekowski, T Kennedy, P Pires, R Ribas, J Chen, W Junqing (United States of America, Brazil, China)  
 
PD-748-19  Utilising mobile data collection technology to evaluate tobacco control policy compliance and support 

effective implementation and enforcement 
A Grant, M Spires, R D Kennedy, J Cohen (United States of America)  

 
PD-749-19  Examining routes and sites: a TAPS compliance study in Brazil and China 

D Borzekowski, P Pires, R Ribas, J Chen, W Junqing (United States of America, Brazil, China)  
 


